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Something new

on old wedding
oift registry

By Jenmifer Dorazio
INOU TR STAFF WRITER

tools, personal electronics, camping gear, cven pet

c oming soon to a wedding registry near you: power

products.

This is the new face of the wedding registry — and
you'd better get used to it Today's couples might not want
Wedpgwood, but they sure could use a new mulch drum.

Registry Wars:

What's Hot,
What's Not

92 percent of engaged
couplos register. On
average, thay regisier al
three retailers, Average
registry value: $4,200.

Hot

On REl registries:

Camping gear
(tents, sleeping
pads, 2
lightweaighi
slowvas)

Adventure
travel
ihems
(luggage,
dutfel
bags)

On Home
Depot
registries:
Power toals

Floaring and
lighting

Girills

On registries
in general:

- Homa
furnishings

Personal
and hame
alecironics

Sports and
outdoor items

Crystal slemware
Coakware and bakewang

Not

Dapartment-store reglsiries
(down 14 percent)

Fing china
(down 4 parcent)

Small kitchen appliances,
casual dinnerwarg, and
flatware (all down 1 to 2
percent)
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Purists may cringe
at the downfall of Le-
nox, the. collapse of
candelabra. Great-
Aunt Doltic may won-
der where the silver
chargers and gravy
boats went. But ex-
perts as secasoned and
respected as Peggy
Post have declared
hobby, home-improve-
ment, or just out-of-
the-ordinary wedding
regisiries acceptable
— even encouraged,

For some couples,
the change in wanis
has come because
they're getting mar-
ricd older, or married
again, and have al-
ready accumulated
enough traditional ba-
sics. They're now into
home DIY projects, or
their new dog. For oth-
ers, it's just a heck of a
lot more fun to ask for
electronics or tools —
especially for the puys,
who have become
equal  partners in
choosing the registry.

Collingswood  cou-
ple Evan and Laura
Roskos, who got mar-
ried in May, did regis-
ter for a mulch drum,
on Amazon.com,

says rivan, " oH L

had a lot of the stuff
you normally register
for already. There's so
much more you can
register for — not just
linens and towels.”

S0 they went non-
traditional: the Ga-
iam Spinning Com-
poster ($180), a push
mower ($130), an
iPod audio system
($170), and a dog bed
(570, for their terrier
mix Sable).

Most of their wed-
ding guests were
friends their own age,
who embraced online
buying, Evan says,
Even a‘® handful of
DVDs didn't cause
much of a stir (Harry
Potter and Seinfeld
boxed sets, among
others), and tHifey
liked the nearly limit-
less product choices,

Initially, the Roskos-
es didn’t even plan to
chor & store regisiry, un-
til they got wind of
grumblings from old-
er guests who said “|
want 1o see the things
I'm buying." So they
chose 10 items at Tar-

pet, too,
“There are fewer
[registry] taboos,”

gays Antonia van der
Meer, editor in chief
of Modern Bride. For
today's couples, “reg-
istrics more repre-

sent who they are. It's
good for things to get shaken up a little bit.”

Don't be surprised, however, if some guests turn ap
their noses. "You're showing the lifestyle you enjoy,” van
der Meer says. "You have to register and walk away —
knowing you'll be judged.”

see REGISTRY on Mo

Craig LaBan: The house-churned ice
creams are a highlight at the Water
Warks, but much, else needs work. M5.
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That 70s star Jordache, along with stalwarts like Levis and
Lee, is trying a comteback, looking for a chunk of the premium
denim markelt.

up the trousers inseam and
trims the pocket before twist-
ing into the designer brand’s
trademark “curlicue. '

But instead of glossy maga-
zing ads featuring shirtless,
feather-hatred models, the
current Jordache Look [ea-
fures a Iwice-as-thin-ag-them
Liz Hurley, looking very 2006
with a blowing mane and a
satin camisole.

(Mo new "Jordache" song,
though, Which 15 good, be-
cause | cant stop humming
the original.) :

“Basically, this is a modern
take on the designer Jor-

emember the Jordache Look?

The straight-legged, dark denim jeans
with the stitched horse logo is tryving (o
make its way back to the top of fashion. In
the classic pair, white stitching still snakes
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ELIZABETH
WELLINGTON

dache brand we launched through the 705 and "80s,”
gaid Lissa Cole, vice president of sales and divisions
See REVIVAL on M4
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- Yes, curvy women,
you can wear, and
love, skinny jea,ns |

lordache print ads, past and present: Elizabeth Hurley, lop, is the face of the
denim brand’'s comeback campaign this fall. An ad from 1979 touted “the
Jordache Look.” Tho latest Jordache styles cost $70 to $100.
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By Elizabeth Wellington
INQUIRER FASHION WRITER

he outcry started last spring,

when celebrities made it clear

that the style gods have

deemed skinny jeans the next must-
have item.
I initiated some of the furor

among my hippy cowork

ers. We

shook our heads in disgust.
;Uh-u.h — no way!” we said, wag-
hf
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ging our in-between-manicures fin-
gers, “Who can wear these skinny
jeans? Nobody, and nobody should
wear them.”

Our rancor was rooted in fashion
l’a.;,uan lt'wi.: convinced uump]van.tﬁat
skinny jeans were unacceplable,
then we wouldn't have to try them.
We'd be justified in our pronounce-
ment that thin women, average-

See JEANS on M4




